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TODAY’S SESSION

Business Marketing Audit
Google Business Listings

Facebook Business Pages
Social Media Tips & Tricks

Top Five (Things You Should Never Do)
DIY Market Like a Pro



BUSINESS MARKETING 
AUDIT

AKA – KNOW WHERE YOUR EGGS ARE



E X A M I N A T I O N  &  E V A L U A T I O N  O F  Y O U R  B U S I N E S S  M A R K E T I N G  
S T R A T E G Y

NOT ALWAYS A BAD WORD!



WHAT DO I EVALUATE?

• Business brand
• Marketing budget
• Target markets
• Strategy
• Online
• Website
• Google
• Social
• Facebook/Instagram
• Yelp/Trip Advisor



GOOGLE BUSINESS LISTING
HAVE YOU CLAIMED YOURS?



Google “google my business”

https://www.google.com/intl/en_us/business/?gmbsrc=ww-ww-ha-se-z-
gmb-s-218-h~bk&gmbsrc=us-en-ha-se-z-gmb-s-z-h~bk%3B

https://www.google.com/intl/en_us/business/?gmbsrc=ww-ww-ha-se-z-gmb-s-218-h~bk&gmbsrc=us-en-ha-se-z-gmb-s-z-h~bk;


3 ways to claim your listing:

Google My Business

Google Maps – on a device

Google Maps – on a computer

https://support.google.com/business/a
nswer/2911778?co=GENIE.Platform%3D
Desktop&hl=en

https://support.google.com/business/answer/2911778?co=GENIE.Platform=Desktop&hl=en


https://support.google.com/business/answer/2911778?co=GENIE.Platform%3
DDesktop&hl=en

https://support.google.com/business/answer/2911778?co=GENIE.Platform=Desktop&hl=en


FACEBOOK BUSINESS PAGES
THE  EAS IEST  WAY TO MARKET  YOUR BUS INESS



1. Profile and cover Image
2. Navigation
3. Contact 



MAXIMIZE YOUR FB PAGE

• Make sure all information is accurate.
• Use a compelling image in the header.
• Upload behind-the-scenes photos.
• Upload videos.
• Test the call-to-action button on the page header. 
• Share exclusive offers. 
• Run a contest.
• Interact with other Facebook pages (similar and 

local). 
• Celebrate successes, anniversaries, milestones.



SELLING ON FACEBOOK

• Use your business page to sell 
items on posts
• Create a private FB groups to 

sell
• Use FB live/events for 

showcasing & selling
• Sell through FB Marketplace
• Sell gift cards
• Square or Kabbage

• Use FB shop and set up one on 
your business page



FB BUSINESS HUB

https://www.facebook.com/business/boost/resource



FB RESOURCES

• FB Blueprint for help with your business page and to 
learn more about ads and analytics 
https://www.facebook.com/business/learn
• FB for Business Commerce Manager 

https://www.facebook.com/business/help/2688608
61184453?id=1077620002609475
• FB Business Manager Set-up with Social Media 

Examiner https://youtu.be/Xtu8S0BWlZI
• FB Shops Set-up with Social Media Examiner 

https://youtu.be/zpx8kj1S_Zc

https://www.facebook.com/business/learn
https://www.facebook.com/business/help/268860861184453?id=1077620002609475
https://youtu.be/Xtu8S0BWlZI
https://youtu.be/zpx8kj1S_Zc


TIPS & TRICKS
FOR MAXIMIZ ING SOCIAL  MEDIA



TIPS & TRICKS

• Have a plan
• Calendar
• Budget
• Theme/Direction

• Work your plan
• Quarterly
• Monthly “posting” day



TIPS & TRICKS

• Make video a part of your 
strategy.



TIPS & TRICKS

• If you cater to tourists, check and claim your Yelp or 
Trip Advisor listing.

Best for…hotels, restaurants, 
attractions & vacation rentals.

Best for…brick and mortar 
businesses & services. Not for 
ecommerce or online only.



TOP FIVE NO-NO LIST
TH INGS YOU SHOULD NEVER DO!



PLEASE DO NOT…

Ignore negative 
comments on your 
social media and 
business pages

• Always respond
• Have a set of responses 

for different situations.
• Example – someone who 

had a bad experience in 
your shop. 

• Response “We are sorry 
you had that experience. 
Our goal is to provide 
excellent service and 
quality products. We 
would like to resolve this 
and have sent you a 
personal message (or, 
please contact us).”1



PLEASE DO NOT…

Leave your Google 
business listing 
unclaimed

2



PLEASE DO NOT…

Self promote too much

3



PLEASE DO NOT…

Ignore your customer’s need

4



PLEASE DO NOT…

Ignore opportunities

5



DIY MARKET LIKE A PRO
T IPS  & RESOURCES



DIY MARKETING TIPS

• Be the expert
• Up your online game
• Stick to your brand – Tell YOUR story
• Know your value (and when to outsource)
• Double down on what works
• Learn to create and use video – put them on FB and 

YouTube
• Pick one new skill to learn each year



DIY MARKETING RESOURCES

• CANVA – design website,  www.canva.com/
• Social Media Examiner - articles and tutorials, 

www.socialmediaexaminer.com
• Hootsuite – online subscription social media 

connection platform, free articles, worksheets, and 
tutorials, www.hootsuite.com
• Google Ads – most used search engine, show up 

when people search for your business type, 
https://ads.google.com
• YouTube – learn how to do anything! 

www.youtube.com
• Facebook – tools for business owners. 

https://www.facebook.com/business/learn

https://www.canva.com/
http://www.socialmediaexaminer.com
http://www.hootsuite.com
https://ads.google.com
http://www.youtube.com
https://www.facebook.com/business/learn


REVIEW

• Take an objective look at your brand and current 
marketing strategy.
• Are you telling your story well?
• Are you being the expert in your field?
• Are you reaching your “best customer”- your target market?

• Claim your Google business listing
• Expand your online presence –
• Do you need to sell online?

• Facebook is the best way to hit the largest customer 
base, optimize your presence with a plan.
• Use a schedule/calendar

• Be the expert – share your passion!



THANK YOU!

Robyne Beaubien
NMMS Promotion
575.693.0814
robynebeaubien@gmail.com


